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The BSCO Quad.
The four main building blocks of a perfect job advert.
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OPTIMISATION CONVERSION
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ACTION IMPACT

Have you structured your job advert so that it looks good on a mobile phone?
Over 70% of job board traffic comes through a mobile phone, so you 

need to make sure your adverts look good on one.  Optmising for mobile 

can increase applications by up to 27%.

Have you built your advert in the AdBuilder ‘Perfect Job Advert Framework’ structure?
The order in which you bulid your job adverts is important for the 

psychology of your target hire.

Throughout your advert, use the principle of ‘nodding and scrolling’ - you 

want your reader to resonate with what you say, nod, and scroll to the 

next point.

Each section’s goal is to get the reader to read the next before finally 

sending you their CV.

This layout has been proven to see increases of up to 24% in 

applications.

- Opening

- The Role

- The Candidate

- The Package

- The Company

- Call to action

Top Tip:  Talk about the hiring company towards the end of your job advert for maximum applications.

Have you kept bullet points to a minimum in your job advert (7 bullets maximum)?
55% of men and 60% of women will only apply to job adverts where they 

meet every listed criteria.  So be selective about how many bullet points 

you list. 

BASICS

ACTION IMPACT

Have you chosen a simple, popular job title that’s going to get searched and found by 
your target hire, and not an internal job title from a client?

Choosing the perfect job title can increase views of your job advert by as 

much as 721% (not a typo). 

Top Tip:  Conduct a nationwide search for your chosen job title on a good job board.  If you see lots of instances of that job title, you’ve chosen a popular one that is likely to get searched.

Have you included a salary in your advert? Using a salary will increase the number of applications you receive by up 

to 61%.

   

A jobseeker wants to know what they can earn and any benefits before 

they’re prepared to send you their CV.  Think of it as an ‘information 

exchange’.If there are any, have you mentioned any bonuses or benefits that the role provides?

Is it clear in your advert where they successful hire will be working? 
Adding a specific location to an advert sees 47% more applications 

than those that don’t.  Even if it’s working from home, be clear and 

explicit about where you expect your ideal candidate to be located.

STRUCTURE
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CONVERSION

OPTIMISATION

ACTION IMPACT

Have you written an opening couple of lines in your job advert that grabs the attention of 
your perfect hire?

The average human attention span is 7 seconds.  Your opening line is the 

most important sentence on the advert so make sure it grabs attention. 

Strong openings can increase application numbers by 6.4%.

Did you use the principle of “What’s in it for me?” when you wrote your job advert, from 
the perspective of your target candidate?

Your perfect hire is continually asking themselves “What’s in it for me?” 

Job adverts that perfectly convey what their target hire wants from their 

next job can see massive increases in application volume.

Top Tip:  Think like a job seeker - or more specifically, your perfect job seeker.  What language do they use, what perks do they want, etc.  Create a persona of your ideal hire and write for them.

Did you include a call-to-action at the end of your advert, asking the readers to send you 
their CV?

It’s a classic marketing tactic but people need a call-to-action.  Even just 

a very direct one asking readers to send you their CV will work. Including 

will increase application rates by 17.3.%.

ACTION IMPACT

Have you contextually mentioned the exact job title that you’ve chosen several times 
throughout the advert, without spamming?

This is where you generate most of your advert’s SEO-juice.  Getting this 

right means outranking your competition, more of the right eyes on your 

vacancy, and potentially a 800% increase in the amount of applications.

Top Tip:  Don’t overdo it or your advert will get penalised.  Mention the exact job title you’ve used four or five times throughout the advert, but make sure it’s in context and you’re not spamming.

Have you screened your advert using a D&I checker for gender-coded or exclusionary 
phrases?

Removing gender-coded and exclusionary phrases from your advert 

content will see an additional 15% of people apply to your role.

Have you measured and checked your advert’s readability and accessibility so that it’s 
easy for your target hire to understand?

It’s a classic marketing tactic but people need a call-to-action.  Even just 

a very direct one asking readers to send you their CV will work.  Including 

one will boost your application numbers by 3.7%.

You’ve now got the perfect checklist to ensure that every 

job advert you ever publish performs brilliantly.  Problem 

is it’s a very manual exercise to employ on every advert.

Which is why we created AdBuilder...

When you use AdBuilder to write your job adverts it takes 

care of every checklisted point above for you, so you 

haven’t got to think or worry about it.

Want to up the ante?
AdBuilder makes it incredibly easy for recruiters to write 

properly structured, fully optimised job adverts 

that outrank your competition and attract the best 

applicants - in minutes.

To find out more about how AdBuilder could seriously 

help your agency, book a call today with one of my 

team and we’ll show you how it works. BOOK A CALL →

click
here

https://agencies.adbuilder.io
http://agencies.adbuilder.io/demo
https://agencies.adbuilder.io/demo/

